
Details

What: “The Wizard of Oz” 
Where: Durham Performing Arts Center, 123 Vivian St.,

Durham
When: 7:30 p.m. Apr. 9-10; 8 p.m. Apr. 11; 2 p.m. and 8

p.m. Apr. 12; 1 p.m. and 6:30 p.m. Apr. 13
Tickets: $35-$110
Info: 919-680-2787 or dpacnc.com

ty than Judy Garland’s, and she sings
“Over the Rainbow” more in Broadway
anthem mode. But her personality is en-
dearing, and she works well with Nigel
the terrier (Toto), who upstages every-
one, to the audience’s delight.

Jacquelyn Piro Donovan (remem-
bered for her star turns in “Funny Girl”
and “Hello Dolly” at N.C. Theatre) adds
dripping sarcasm and hilarious obses-
sion to her Wicked Witch of the West,
while Jay Brazeau is wonderfully warm
and quietly humorous as both Professor
Marvel and the Wizard.

Jamie McKnight’s floppy Scarecrow
amusingly lobs every no-brain joke given
him, while Mike Jackson impresses as the
tap-dancing, ever-clanking Tin Man. Lee
MacDougall gets laughs from his many
lion-related punch lines, despite an odd
diffidence in his characterization. 

Any small complaints about particu-
lar moments get swept away by over-
whelming nostalgia, as exhibited by the
audience constantly chiming in on key
lines and song lyrics.

Dicks: music_theater@lycos.com
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Danielle Wade as
Dorothy, Jamie
McKnight as Scare-
crow, Lee Mac-
Dougall as Lion and
Mike Jackson as Tin
Man in “The Wizard
of Oz.”

Disney’s “Maleficent” may not be hitting the multiplex un-
til May, but details about some of the merchandise (think
fashionable goods for the bad girl) are starting to trickle out.
Among the notable stylish “Maleficent” merchandise set to
drop in advance of the film’s May 30 release: Stella McCart-
ney kids’ clothes, Italian-made scarves and a jewelry collab-
oration with prices as high as Her Winged Wickedness’ pros-
thetically enhanced cheekbones. 

Stella McCartney Kids

McCartney, who has partnered on past Disney projects,
has designed an eight-piece collection themed around the
deadly dame, the standouts of which include an Aurora dress
with floral embroidery detail on the sleeves, neck and belt
(for the good little girl, $145) and a dress for the mini-Malef-
icent in your brood, complete with an all-over winged-witch
foil print and fabric “wings” that attach at the wrists ($145,
purple velvet horn headdress sold separately). The collection
also includes a few pieces for the boys (let’s call them “male-
ficents,” shall we?), including a cool pair of canvas kicks with
an all-over feather print and a pair of detachable wings
($200). The collection will be available at disneystore.com in
early May and in Stella McCartney stores at the end of April.

Crow’s Nest for Maleficent

Daniel Belevitch, creative director
of U.K.-based Crow’s Nest,
mined the movie’s dark
motifs – think feath-
e rs , f i re , thorns ,
horns and dragons –
to create a high-end
seven-piece jewelry
collection that in-
cludes a dangerous-
look ing cu f f that
evokes the shape of
Maleficent’s horns
rendered in black
rhodium and set with
a pear-shaped onyx
( $ 5 , 7 2 0 ) , a n d a
breathtaking rose gold full-finger-length ring encrusted with
sparks of yellow and red sapphires ($20,880). 

Faliero Sarti

Luxury Italian scarf maker Faliero Sarti has created two
modal and cashmere scarves in partnership with Disney Con-
sumer Products. A blue one, edged in a thorn border design,
depicts the dangerous Maleficent lurking in the foreground
of a moonlit nightscape, a cottage (presumably Sleeping
Beauty’s) visible in the background. A black one features an
image of the sorceress in the center, framed by a border of
stylized thorns, beaked skulls and black birds ($438 each). 

MAC Cosmetics

As one might expect, the cosmetics offering pegged to the
film is glamour meets Goth, and the 11-piece wing-silhouette-
emblazoned MAC collection includes the obligatory stand-
out blood-red shade of lipstick (True Love’s Kiss, $16.50) and
a trio of nail lacquers with names like Uninvited, Flaming
Rose and Nocturnelle (nude, red and black respectively,
$17.50 each).

Naeem Khan

A women’s capsule collection tied to the film and designed
by Naeem Khan is set to take wing exclusively at HSN on
May 7 (with a live TV selling event scheduled for May
27-30). Divided between “wicked side” (heavy on the black
with the through line of a gray, black and white feather print)
and “good side” (white tone-on-tone feather embroidery), it
includes trousers, tops, cropped jackets, dresses and an as-
sortment of pleated pieces, including skirts and A-line, thigh-
length dresses, all of which will retail from $69.90 to $269.90.

Movie has goods for bad girls

- DISNEY CONSUMER PRODUCTS VIA MCT

Naeem Kahn’s
Timeless collection

includes pants, tops,
jackets, dresses and
skirts, $69.90-$269.90,
in the HSN collection
for “Maleficent.” 

Glamour meets
Goth in the

11-piece MAC cos-
metic collection
tied to the film. 

Crow’s Nest Jewels’ new limit-
ed edition collection is inspired

by “Maleficient.” 

By Adam Tschorn
Los Angeles Times
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Passover will be celebrat-
ed this year beginning on
Monday evening, April 14,
with the first Seder – the
Passover meal. Easter Sun-
day falls on April 20 for all
Christian denominations,
and although this single
Christian date for Easter
will not come again until
2017, it’s clear that Passover
and Easter are meant to be
closely connected in our cal-
endars of sacred time.

This is because all the
Synoptic Gospels say the
Last Supper was either a
Passover Seder meal (Mat-
thew 26:17; also in Mark
and Luke) or a meal the
night before Passover (John
18:28). Since Passover, like
all Jewish holidays, is calcu-
lated on a lunar calendar,
Eas ter f l oat s w i th the
springtime and with the
Jewish calendar forever.

New growth, new life

I love this calendric con-
nection because it’s also true
to the meaning of the two ho-
lidays. Passover and Easter
are both quintessentially holi-
days of hope, just as spring-
time is a season of hope. New
growth and new life in nature
form the backdrop to both ho-
lidays. The hope of freedom
in Passover and the hope of
salvation in Easter are the
distillation of our highest hu-
man aspirations.

We a f f i r m w i t h o u r
prayers and our stories, our
foods and our families that
slavery and sin are not our
ultimate fate. Nature and
sacred history bring the
same message to us like two
strong outstretched arms.

I also love the unique spir-
itual maturity of the hope
brought to us by Passover
and Easter. Both holidays
are hopeful, but not naively
so. We recognize and cele-
brate through our holiday
rituals both the bitter and
the sweet elements of our
formative emancipations;
the bitterness of slavery and
the sweet hope of freedom;
the bitterness of the Cruci-
fixion and the sweet prom-
ise of salvation from sin in
the Resurrection.

The sweetness of Easter
Sunday is preceded by the
sacrifices of Lent and the
somber reflections of Holy
Week. The sweetness of
wine at the Passover Seder
is mixed with the bitterness
of the horseradish and the
salt water symbolizing the
tears of slavery.

I deeply admire this spiri-

tual admixture of the bitter
and the sweet in daily life,
not just during our sumptu-
ous holidays. I like that our
faiths want us to be happy,
but not stupidly happy – not
happy in a way that blinds
us to the suffering of our an-
cestors and so many inhabi-
tants of our world today.

Everything that is good
about life has a tinge of sad-
ness, and every sad thing
has a note of sweet hope. At
a Jewish wedding, there is
the broken glass. At the un-
veiling of a tombstone,
there is the custom of eating
honey cake.

I’ve heard of an Eastern
Christian wedding custom of
having the bride and groom
drink from a glass of sweet
wine and a glass of bitter
wine. The large point is that
we must learn how to cele-
brate without forgetting
those who still sleep in the
dust.

Easter and Passover,
though spiritually linked, are,
of course, deeply different.
The Jewish philosopher Mar-
tin Buber taught that the Eu-
charist is a meal eaten OF
God, while the Seder is a
meal eaten FOR God.

In very different ways,
our sacred meals express
our desire not just to be
close to each other, but also
to be close to God. Eucha-
rist and Seder, the two most
famous religious meals, per-
fectly express the two di-
mensions of our search for
the sacred. We need to
bring God into our lives,
and we need to bring God
into the world.

Let God in

So I invite you to join with
me this Passover/Easter sea-
son in finding ways to take
God into your life. Can you
let go of some small part of
your spiritually undeveloped
self and let God into that bro-
ken place in your soul?

Let me also ask you to try
to find a way to do some-
thing more for God in the
world. Can you find a place
and a task where your liber-
ation becomes the direct
cause of the liberation of
some other person strug-
g l ing to f ind hope and
health?

I believe each of us can do
one thing more for God and
for our fellow human be-
ings, who are made in the
image of God. I believe that
we have the power to make
Passover and Easter what
they were always intended
to be – moments in what
may yet become an eternal
season of hope.

Email questions to God Squad:
godsquadquestion@aol.com

Passover and Easter:
Holidays of hope

and promise
God Squad

Marc
Gellman
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No new is good new. Whatever

you wear on race day should
make you feel fast and awe-

some, but it should not be some-
thing you picked up the night be-
fore. Purchase your super-fly race-
day outfit a month or so in advance
and have yourself a long-run dress
rehearsal so you’ll know whether
those cute new “boy shorts” chafe

you within an inch of your life or
have a pesky seam that drives you
crazy. This way you will have some
margin of error for making outfit
changes if needed.

This applies even more to shoes.
New trends in running footwear may
beckon to you with their novelty and
whimsy, but now is not the time to
explore new and exotic shoe selec-
tions. If you must change shoes at this
point in the game, stick with a fresh
pair of what you know to be tried and

true – the one you are currently run-
ning in, which has kept you pain- and
blister-free thus far. Treat yourself to
some hip new Vibram Five Fingers af-
ter the race if you’d like, but for now,
stick with the safe and familiar.

5
Don’t be a race shirt newbie.

There is something thrilling
about that official race shirt.

You ran a lot of miles to get it, and
by George, you just can’t wait to
show it off. You are absolutely entit-

led to rock it like the superstar you
are – just don’t do it until afterward.
Wearing the race shirt in the race is
a total newbie move and a clear vio-
lation of the “No New is Good New”
rule. Pack it in your gear-check bag
and save it for the beer tent.

Ellen Moss of Durham is an avid runner
who writes The Fast and the Fabulous
(fastandfab.wordpress.com), a blog

that critiques workout apparel.

Race details

m A free Health & Fitness Expo
takes place Friday (noon-6 p.m.) and
Saturday (9 a.m.-5 p.m.) at the
Raleigh Convention Center (500 S.
Salisbury St.). 
m The marathon (full and half)

starts at 7 a.m. Sunday at South
Salisbury Street (between Davie and
Cabarrus) in downtown Raleigh.

More info: runrocknroll.compet-
itor.com/raleigh
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D U K E P E R F O RM AN C E S

BLAZING GUITAR MASTERS

PACO PEÑA & ELIOT FISK
FRIDAY, APRIL 25 • 8 PM

REYNOLDS INDUSTRIES THEATER

Cameron Village • 919-821-9828

Trunk Show
Cameron Village

Thursday April 10, 6-8 • Friday April 11 10-6
Prices starting at $111

GRADUATION - EASTER - MOTHER’S DAY

Meet the Designer of the original cut out Monogram


