
A
t 5 feet 8 inches, with a slender build, Peter Manning says

that finding clothes for his proportions has been a chal-

lenge his entire adult life.

“I’ve never bought a pair of pants or a jacket that fits me

right,” said Manning, 46, a former Broadway producer.

“Tailoring them or looking sloppy is the way I’ve always had to go.”

Frustrated with his limited options, Manning started an eponymous

clothing collection in mid-2012 for men like him or smaller (which

would be around 25 percent of all American men, according to the

most recent data from the Centers for Disease Control and Preven-

tion), selling it exclusively on his website petermanningnyc.com.

On a recent winter afternoon, the ener-
getic Manning bounced around the confer-
ence room in his offices in New York, show-
ing off the line of everyday T-shirts, jeans,
blazers, cotton and wool sweaters and
khakis, which cost $28 to $800.

They resemble items that may be at J.
Crew or Banana Republic, and men can
find that coveted perfect fit by using a
height and weight calculator on his site that
directs them to one of six sizes.

“It’s classic American sportswear for
guys 5-foot-8 and under who are thin, stout
or somewhere in-between,” said Manning,
who indicated that he had had 5,000 Web

orders and doubled his business
in the second nine months after
he started it. “The clothes are
going to fit properly, and when
that happens, you look taller,
trimmer and just overall be-
tter.”

His line is one of several
new clothing companies de-
signed for body types once
considered marginal, in-
cluding Willis & Walker for
men 6-foot-2 and taller;
Frame Denim, which has a 
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Frustrated with the difficulty of finding clothes that fit him well, Peter Manning started his own clothing line. “It’s classic
American sportswear for guys 5-foot-8 and under,” he says.

MORE DESIGNERS CATERING TO SHORTER MEN,

TALLER WOMEN

Along with sev-
eral new cloth-
ing companies
designed for
body types
once consid-
ered marginal,
Frame Denim
has a line for
statuesque
women.

Designing a niche
just the right size 

By Shivani Vora
New York Times News Service

SEE NICHE, PAGE 2D
- FRAME DENIM 

+

+THE NEWS
& OBSERVER

aD
Thursday

March 13, 2014

A

Life, etc.
newsobserver.com/life

Help for aging hair
It can start to thin, dry out and lack general

oomph, especially after you turn 40. 2D

Resort chic boutique Lori + Lulu
recently opened in Raleigh’s Came-
ron Village. The shop, which is
owned by Lori Lecker and also has
a location in Amelia Island, Fla.,
specializes in casual, beachy looks
from designers such as Barbara
Lesser, Three Dots and Hale Bob.
The store will celebrate its Triangle
debut with a grand opening party
from 10 a.m. to 7 p.m. Saturday.
During the daylong event, shop-
pers can register to win a $250 gift
card, plus gift certificates from local
restaurants. Hors d’oeuvres will be
served from 5 to 7 p.m. For more
info, call 919-821-2000.

Mad Hat opens

Mad Hats recently opened in
Northgate Mall in Durham. The
store, owned by mother-and-son
team Soheir and Eslam Eltohky,
specializes in custom and brand-
name men’s formal and casual hats,

along with accessories such as
belts, scarves, suspenders and oth-
er items. 

Trunk shows

Saks Fifth Avenue in Triangle
Town Center in Raleigh will host
two trunk shows this weekend –
Ralph Lauren Black Label on Fri-
day and Stephanie Kantis on Friday
and Saturday. For more details and
to make an appointment , call
919-792-9100.

Fairy hair

Little girls (and grown ones, too)
can add a little sparkle to their hair
at Nofo at the Pig ’s Fairy Hair
event, from 11 a.m. to 3 p.m. Satur-
day. Attendees can get colorful, shi-
ny strands added to their own hair.
The prices are $10 for 5 strands or
$20 for 10. Appointments are en-
couraged. To reserve a spot, call 

Stylin’ JENNIFER BRINGLE KEEPS UP WITH THE TRIANGLE’S EVOLVING FASHION AND TRENDS

Lori + Lulu opens with resort chic looks 
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Lori Lecker, owner of Lori+Lulu, which sells casual, beachy styles. SEE STYLIN’, PAGE 2D

Exercise is more than just a
healthy lifestyle habit for me. It’s
my bread and butter. Between
training clients, teaching group ex-
ercise classes, working at a running
store and my own personal running
training, a spandex-free outfit is the
mark of a truly special occasion in
my world. 

So for me, yoga pants are not just
pants to work out in, they are career

wear. And I’m not go-
ing to lie, this is one
of my very favorite
job perks. Let’s face
it, yoga pants are se-
cond on ly to no t
wearing pants at all
when it comes to
comfort and versatil-

ity: they flatter a diverse cross-sec-
tion of backsides and their appear-
ance is consistent with the current
skinny pants trends of non-workout
clothes fashion. 

But there is some controversy
surrounding the validity of yoga
pants as “real pants,” though I am
personally struggling to find a
downside to wearing them regular-
ly and in public places. Allow me, if
you will, to share with you my ratio-
nale as to why yoga pants should be
embraced as socially acceptable
out-on-the-town attire.

First and foremost, a good pair of
yoga pants, let’s say from some-
where like Lululemon or Athleta,
will most likely set you back $80 to
$100. Coincidentally, this is also the
average cost of what my mother
would call a “nice pair of slacks”
from a store like Banana Republic. I
don’t know about you all, but for
me, $80 to $100 is a pretty big in-
vestment. If I find a pair of pants,
yoga or otherwise, that are worth
sacrificing my grocery budget for
the month, you had best believe
that I want to show off said life-
changing pants to the world. 

Furthermore, at least to my un-
trained eye, the tight, form-fitting
variety of yoga pants are COM-
PLETELY INDISTINGUISHA-
BLE from the leggings that seem to
be in fashion these days. In fact, I
am pretty darn sure that “yoga
pants” and “leggings” are EXACT-
LY THE SAME THING!

So here’s a little pro tip for you:
Put on your fancy $90 yoga pants
and go take a nice relaxing yoga
class. Then just shimmy on your
tall boots and a nice top, and presto
– instant out-on-the-town outfit! I
just saved you from spending a se-
cond $90 on a fancy pair of “going-
out leggings.” 

You’re welcome.

Are yoga pants
fabulous – or
a faux pas?

Moss

By Ellen Moss
Correspondent

- MCT

If you add a nice top and shoes
to yoga pants, why shouldn’t you
wear them in public?

Local fashion fans may want to

check out this fourth annual run-

way exhibit, which features great

local designers and will benefit

Band Together of N.C. 

This year, organizers have add-

ed a competition element, with

the winner receiving a scholar-

ship. 

The show takes place at 7:30

p.m. Friday at The Stockroom

(230 Fayetteville St., Raleigh) and

features designs by Dani Oliva,

Julkee, Leluna Star, LeNeva, Kitty,

MG: Soli Deo Gloria and Aesthet-

ica. Tickets are $25-$40. Details at

emergefashionnc.com.

Emerge
Fashion Show


